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2Figure 1: Overview of historic and estimated future demand for palm oil (Source: USDA, 2019)

PALM OIL: GLOBAL PRODUCTION





Source: UN Comtrade

PALM OIL: GLOBAL TRADE
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POBS 2021 - WITH A FOCUS ON THE EUROPE REGION (Incl. UK)

Overall Scores
Own Supply 

Chain
Beyond Own 
Supply Chain

14.2
out of 24

European Average

11.0
out of 18

3.2
out of 6

Companies 

134

Respondents 

100

Non-Respondents

34
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NATURE-POSITIVE 
PRODUCTION

Sustainably 
managing food-

producing lands and 
waters with no new 
habitat conversion

FOOD LOSS AND 
WASTE

Eliminating food loss 
and waste, from 

farm to fork

SUSTAINABLE 
CONSUMPTION

Aligning human and 
environmental 
health so that 

everyone has healthy 
and nutritious diets 

within planetary 
boundaries

Consumer Perception & Securing Sustainable Development
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The Best Alternative to Palm Oil is Sustainable Palm Oil
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